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Grado en Administración y Dirección de Empresas/Gradua Enpresen Administrazio eta ZuzendaritzanArnedo Muruzabal BeatrizPlan de Marketing Energías RenovablesMargarita Elorz Domezain✔ 2017In this Marketing Plan, the situation of a renewable energy company will be analyzed. In the first place, it will be explained the main activities of the company, as well as its history and everything related to it. It will also analyze the situation in the market and the factors that affect companies in the renewable energy sector. After this analysis, some objectives will be set, as well as the strategies to achieve them, this being the first Marketing Plan of the company. This Marketing Plan tries to be realistic, it is going to be carried out after its realization. It will be carried out on a small company that has not made a Marketing Plan until now and does not have a large amount of money to be able to invest in the realization of it, therefore, it is about carrying out a Marketing Plan that it is viable in the short term, in which the prices of the actions to be carried out must be adjusted as much as possible. After its application and seeing its results, the Plan will be reviewed and other more ambitious objectives will be considered. 
Renewable energy, solar energy and photovoltaic energy
